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RAN-1908060102030001
M. Com. (Semester-II) Examination April - 2026

Advertising and Sales Management-II

Time: 2 Hours ] [ Total Marks: 50

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
 Fill up strictly the above details on your answer book.

(2) S>dZu bpS>y“p Ap„L$X$p âñ“p NyZ v$ip®h¡ R>¡.
 Figures to the right indicate marks of the questions.

Seat No.:

Student’s Signature

â-1.  V|$„L$dp„ S>hpb Ap‘p¡.   10

 1) rhop‘“ L$p¡‘u A¡V$g¡ iy„?

 2) A¡.A¡k.ku ApC. (ASCI)“u c|rdL$pAp¡ S>Zphp¡.

 3) h¡QpZv$m“u L$pe®ndsp“y„ d|ëep„L$“ A¡V$g¡ iy„?

 4) dp“h i[¼s Apep¡S>““p sb½$pAp¡ S>Zphp¡.

 5) h¡QpZv$m “¡s©Ðh“u ìep¿ep Ap‘p¡.

â-2. A) râ-V$¡[õV$„N dpV$¡“u d“p¡h¥opr“L$ ‘Ùrs“u rhrh^ L$kp¡V$uAp¡ kdÅhp¡. 07

 b) X$f“u A‘ug A“¡ gpNZuey¼s A‘ug Dv$plfZ krls hZ®hp¡. 07

A’hp

â-2. A) râÞV$ dpÝed rhop‘“ dpV$¡“u L$p¡‘u rhL$pk“u âq¾$ep kdÅhp¡. 07

 b) rhop‘““u AkfL$pfL$ dp‘“ dpV$¡“u âq¾$ep kdÅhp¡.  07

â-3. A) k¡ëkd¡“p¡“u cfsu-‘k„v$Nu“u rhr^ V|$„L$dp„ hZ®hp¡.  07

 b) h¡QpZ S>Õ’p“p rhïg¡jZ“p„ Ap^pfp¡ kdÅhp¡.  07

A’hp

â-3. A) k¡ëkd¡““¡ h¡s““u ep¡S>“p“¡ Akf L$fsp„ ‘qfbmp¡ kdÅhp¡. 07

 b) h¡QpZ v$m“p MQp®Ap¡“y„ k„Qpg“ L$¡hu fus¡ L$fu iL$pe R$¡? QQp® L$fp¡. 07

â-4. A) V|$„L$ “p¢^ gMp¡.  (Nd¡ s¡ A¡L$)   06

 1) r“e„rÓs âep¡Np¡“u ‘Ý^rs.

 2) k¡ëkd¡“ dpV$¡ Arcâ¡fZ“p Ap¡Åfp¡.

*RAN-1908060102030001*
R A N - 1 9 0 8 0 6 0 1 0 2 0 3 0 0 0 1

P6114



RAN-1908060102030001 ] [ 2 ] [ Contd.] P
6
11

4

 b) L$¡k õV$X$u :-   06

   A“yfpS> L$„‘“uA¡ bpmL$p¡ dpV$¡ A¡L$ “hu ""Qp¡L$p¡ ApCõL$ud L$p¡“"" b°pÞX$ gp¡ÞQ L$fu R$¡. Ap 

""Qp¡L$p¡ ApBõ¾$ud L$p¡“''dp„ A¡hp¡ v$php¡ L$fhpdp„ Apìep¡ L$¡ s¡ fp¡NârsL$pfL$ i[¼s h^pfu iL$¡ R$¡ A“¡ 

A¡L$„v$f õhpõÕe kpfy„ ‘Z fpMu iL$¡ R$¡. V$u.hu Ål¡fpsdp„ bpmL$p¡“¡ Myiu’u Qp¡L$p¡ ApBõ¾$ud L$p¡“ 

Mpsp„ bsph¡ R$¡. Ap ‘¡v$pi“¡ âdp¡V$ L$fhp ""DÅ®hp“ A“¡ i[¼s“y„ flõe''“y„ “ursk|Ó Ap‘phpdp„ 

Aph¡g R$¡.

   N°plL$ Ar^L$pf S|>’p¡A¡ fp¡NârsL$pfL$ i[¼s“p v$php“p h¥opr“L$ ‘yfphp ‘f âï“ DW$ph¡g 

R$¡. s‘pkdp„ ÅZhp dýey„ L$¡ ""Qp¡L$p¡ ApBõ¾$ud L$p¡“'' rhV$prd“ A“¡ Mr“Å¡ (minerals) ’u 

kd©Ý^ (cf‘|f) lp¡hp R>sp„ s¡“u fp¡NârsL$pfL$ i[¼s h^pfhp“p v$phpAp¡“¡ kd’®“ Ap‘hp dpV$¡ 

‘|fsp ‘yfphp“p¡ Acph Å¡hp dýep¡ lsp¡. h^ydp„, ""Qp¡L$p¡ ApBõ¾$ud L$p¡“'' dp„ Mp„X$“y„ h^y âdpZ 

lsy„. Ap L$„‘“u ""Qp¡L$p¡ ApCõL$ud L$p¡“''“p h¡QpZ ‘f Ýep“ L$¡[ÞÖs L$fhp„ dpV$¡ rhrh^ dpÝedp¡dp„ 

Ål¡fps“p¡ âQpf Ty„b¡i ‘Z iê$ L$f¡g R$¡.

  L$¡k“p„ âï“p¡ :-

 1) L$„‘“u c°pdL$ Ål¡fpsp¡“¡ L$¡hu fus¡ fp¡L$u iL$¡?

 2) c°pdL$ Ål¡fpsp¡ fp¡L$hpdp„ kfL$pf A“¡ N°plL$ iy„ c|rdL$pAp¡ cS>hu iL$¡?

ENGLISH VERSION

Q-1.  Answer briefly.   10

 1) What is advertising copy?

 2) Explain the roles of ASCI

 3) What is sales force performance evaluation?

 4) State the stages of manpower planning

 5) Define sales force leadership.

Q-2. A) Explain various psychological tests for pre-testing. 07

 B) Explain fear appeal and emotional appeal with examples. 07

OR

Q-2. A) Explain the process of copy development for print media advertising. 07

 B) Explain the process of measuring the effectiveness of advertising. 07

Q-3.  A) Briefly describes the process of recruitment and selection of salesmen. 07

 B) Explain the basis of sales volume analysis.  07

OR

Q-3. A) Explain the factors affecting the salary scheme of a salesman. 07

 B) How can be managed sales force expenses? Discuss. 07

Q-4. A) Write a short note on: (Any one)   06

 1) Method of controlled experiments.

 2) Motivational Tools for Salesmen.
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 B) Case study :–   06

   Anuraj Company has launched a new brand "Choco Ice Cream Cone" for 

children, this "Choco Ice Cream Cone" claims that it can boost immunity and also 

maintain overall health. The TV advertisement shows children happily eating 

Choco Ice Cream Cone. The slogan "The secret of energy and strength" has been 

given to promote this product.

   Consumer rights groups have questioned the scientific evidence of the 

immunity claim. The investigation found that although "Choco Ice Cream Cone" 

was rich in vitamins and minerals, there was insufficient evidence to support its 

claims of boosting immunity. In addition, "Choco Ice Cream Cone" was high in 

sugar, and the company has also launched an advertising campaign in various 

media to focus on the sales of "Choco Ice Cream Cone".

  Case Questions :–

 1) How can a company stop deceptive advertisements?

 2) What role can the government and consumers play in stopping deceptive 

advertisements?


